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The Most Logical Gift for Employeesthis Holiday

Spring Lake, Mich.: Dec. 11, 2008—This holiday, there’s a gift thategvemployees better
breaks and higher morale.

Hot Logic units, developed by Track Corp. of Spritake, Mich., use smart-shelf technology to
heat frozen meals, leftovers and snacks withoubhobld spots, loss of moisture or the hassle
of waiting.

After using Hot Logic, 91% of people reported havanbetter break experience at work. “I just
put my food in there. | don’t have to worry, andildn’t have to wait. It's hassle free,” said Rich
Houtman, an associate at Light Corp. in Grand Haven

Users save an average of 6.5 minutes on their limgaking Hot Logic. For someone with a 20
to 30 minute lunch, that's nearly a 20 percentrsgsi

Hot Logic’s smart shelves can be loaded in the ingtrso hot meals are ready to eat at the start
of one’s break. It's also fully automatic, so #are no timers to set or buttons to push.

With longer, less stressful breaks, employeesldetter and get more work done with little
financial commitment from employers. Hot Logic tisrare designed for space and energy
efficiency, so they cost less than $1 per day &rate.

Hot Logic technology is available in models thaat#ozen meals and canned soups. Both were
named the “coolest” of the Cool New Products atNlh&onal Association of Convenience and
Petroleum Retailers (NACS) show in Chicago.

For more information, visit www.hot-logic.com

Track Corp., makers of Hot Logic products, designs and manufactures power and manual seat
adjusters and other assembled mechanisms for original equipment manufactures (OEMs) and
the aftermarket. Track also offersindoor and outdoor fixed seating and tel escopic platforms,
life-enhancing medical products and food service products.
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